











Incorrect usage of the logo:
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ociated -):mﬁ* -------------------------- - Do not change the placement of the mark
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----------------------------------------- Do not use the logo type without the mark

Do not change the colors of the mark to a color that
is not specified

Do not change the colors of the logo to a color that
is not specified

Do not place the logo on a background color that is
not specified.
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5' The ssoc1ated ----------------------------- - Do not change the font of the logotype

InspirimgJewish Community
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Do not add any elements into the logotype
and/or mark.



Do not change the alignment of the lines in
the logotype.

--------------------------- - Do not break the logotype into multiple lines.

Jewish
Community

Do not superimpose the logo over a photograph
orimage.

Inspiring
Jewish
Community

Do not separate the mark Do not separate the tagline
from the logo type, unless prior from the logo type
approval has been given by the

marketing department.

Minimum logo size:

To retain legibility, it is preferable that the logo is at least 1.5” wide on printed materials. For online and
email applications, the regular Associated logo should never be smaller than 200 pixels wide and
department logos should never be smaller than 250 pixels.
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Typography

The typefaces (or fonts) in the logotype should always be Myriad regular. Caslon Italic was selected as a
complementary font for design pieces. Myriad is also the recommended font for documents and letters.
We are working with IT to ensure that it is loaded on everyone’s computer and will send out notification
when that process is complete.

At the present time, we are also selecting additional fonts that will be available and we will update the
list as soon as a final decision is made.

Myriad Pro Caslon Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUV
abcdefghijklmnopqgrstuvwxyz WXYZabcdefghijklmnopgrstuvwxyz
1234567890!@#S$%N&*() 1234567890!@#3$%"E5%()

Summary

These guidelines were designed to simplify the process of incorporating our refreshed brand into
messaging, marketing and general communication about The Associated. These guidelines cover the
topics that we have anticipated. But, this is a fluid process; there may be situations that arise which have
not yet been addressed. Please contact a member of the marketing department if you find yourself in
that situation, and we will help provide the answers you seek. Approval from the marketing department
is required for any altered use of the logo, mark or tagline. Remember, we are all brand ambassadors

for The Associated, and by presenting a consistent message and identity, we serve the needs of the
organization and, by extension, the community as a whole.
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